Business Studies Learning Journey

Curriculum intent: The aim of the Business studies curriculum is to equip students with the appropriate knowledge and skills needed

to develop their employability and identify business problems and opportunities.

Justify - 9 Marks

You will be given two choices/options. You can access full

marks by just talking about one choice but to access top

marks your answer must be balanced, have application and Discuss - 6 Marks

a conclusion. 5 linked strands of development
Use business context and 5 linked strands of development.  Can provide one or two

1% paragraph: give a judgement e.g. advantages and 2 impacts/benefits/reasons/
reasons why. drawbacks and then 5 linked

2" paragraph: give an opposing judgement to the chosen  strands of development in total
option (not of the other option) e.g. disadvantages and 2 (e.g. 3 strands for one impact and
reasons why. 2 strands for the other)

3 paragraph: conclusion but... it depends on... \ Does not require any evaluation. \

Exam &
Post — 16

Destination

REVISION OF THEME | CONCEPTS AND EXAM TECHNIQUE }‘kj .

Explain - 3 Marks

ONE

impact/ method
and then two
linked strands of
development.
Non-

benefit/

context.

\

Calculate - 2 Marks
No marks for formula.
Formula are not given;
you must learn them.
If a decimal answer,
round to 2 decimal
places if needed.
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The impact of the economic climate on businesses e cost

* Unemployment ‘M e trust
e Changing income '}E fk
* Inflation @ ‘j

*  Changes in exchange rates Year 10 Exam

¢ Changes in interest rates

¢ Government taxation
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* delivery (cost, speed, -
reliability)
e availability

Public Limited
Companies
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The impact of

Business and globalisation:

imports: competition from
overseas, buying from overseas
exports: selling to overseas
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Different job roles and responsibilities: \ » .
Different ways of training and developing employees: .

formal and informal training

self-learning

develop employees:
the link between
training, motivation
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ongoing training for all employees e retraining to use ne
use of target setting and performance reviews technology
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* advertising Pricing strategies
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\ * Competitor
* Psychological
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The purpose, methods and use of market
research
d

e Suppliers Good and bad points of each

¢ Local community
¢  Pressure Groups
¢ Government

How businesses use market
segmentation to target

* produce goods or services

customers based on location,

*  Primary and secondary = %
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* meet customer needs
e add value: convenience, branding,

quality, design , USP

.1 ENTERPRISE AND
ENTREPRENEURSHIP
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Risk: business
failure, financial
loss, lack of
security —

Reward: business
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Market mapping to
identify a gap in the

Identifyingand @ @
understanding
customer needs

Understanding the
competitive environment
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1.2 SPOTTING A BUSINESS OPPORTUNITY
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Business revenues, fixed and

variable costs and profits

[including break even and

margin of safety]

Kev 1.3 formula

Revenue = price x quantity sold A
Total costs = fixed costs + variable costs ' ]
Profit = total revenue — total costs

Gross Profit = revenue — cost of goods sold ]
Net profit = Gross profit — expenses

Interest % = (Total repayment — borrowed amount) +
borrowed amount X 100

Break-even = fixed;costs + selling price — variable costs
Margin of Safety = Actual sales — break-even sales

What are business aims and objectives

Financial: survival, profit, sales, market share,
financial security

. Why and how market and the Strengths and weaknesses of : ! ) o ) )
success, profit, new businesses [price, quality, competition u competitors based on price, Non»flnanc.lalz social objectives, personal satisfaction,
independence come about choice, EH quality, location, product challenge, independence and control.

- convenience] range and customer service
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